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Urban Bushland Council Social
Media Strategy 2025 - 2027

Oscar Jones - UBC committee member



The increasing role social media is playing
in environmental conservation

* Over 5.5 billion people globally, and 22 million
nationally, are active social media users.

* Environmental organisations, across scales, are
using social media for the purpose of:

1. Storytelling, e.g., what their organisations are
doing currently

2. Education, e.g., describing policy
3. Raising awareness, e.g., submissions

4. Partnership opportunity, e.g., collaborate with
other organisations

5. Funnelling support, e.g., donations
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We've just reached 2K followers! Thank you for

Many Friends of Groups doing great work!

Calling for volunteers

Showcasing their current projects, e.g.,
winter plantings or summer watering

sessions

Showing off unique species in their area

Bringing awareness to issues, both local and
broadly across Perth

Engaging with other groups!

.: Frlends of Coolbinia Bushland
continuing support. We could never have mad... more

Always something interesting to see! This is a
Pisolithus species of fungi, and they live in a
symbiotic relationship with Eucalypts. | (<] ’

Photo credit Tracy Evans

«=<_ Friends of Lake Claremont
By Y 4.
%' Please consider alternatives to 2nd generation baits
% Think of our gorgeous Quenda, owls and bobtail's
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Need for a UBC strategic plan

Oscar Jones - PhD

* The current communication methods were a little ‘}}’ 7 Bochand Dot urin
disjointed and lacked the capacity to effectively
communicate with the public or connect with Urban Bushland Council Social
members! Media Strategy 2025 - 2027
» Actionsinthe UBC Strategic Operational Plan 2022 - Obncine and st s § jackWallace-
Strategic Approach 6 assistant, Curtin
2023 s | : Onvversty
- “Develop and implement an integrated social media/communications/marketing g_:z_gf;:;agnt:g?nf::tm eractons,end Commens 12
digital campaigning strategy for UBC” Conctesion b

* Presented an opportunity to:
Ruby Farrow-

1. Understand the current limitations of UBCs communication oo o
Strategy consultant, GHD

2. Develop an updated strategy based on shortfalls

3. Collaborate more with FOGs, the general public and
environmental professionals in Perth

Prepared by Oscar Jones, Ruby Farrow, Alexander Cope,
and Jack Wallace
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Strategic objectives

1. Enhances the reach of advocacy for Perth’s urban

bushland

Greening Perth: Why Biodiversity
Matters in Our Growing City

Perth sits at the heart of the Southwest Australian
biodiversity hotspot — one of only 36 in the world.
This unique region is home to around 8,000 plant
species, including [...]

natural values o ; ASWAN
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3. Build stronger partnerships :

2. Showcase the value of Perth's unique and biodiverse

4. Increase fundraising and membership efforts

5. Better engage with new audiences, especially younger
generations

6. Strengthen organisational efficiency and focus

7. Promote UBC events, milestones and committee

activities . Join us at our
» annual AGM!

Tuesday 3 March 18:00 to 20:00




Approach

1. Create a presence on Linkedln

- Strengthen our institutional and professional

credibility

2. Drive public awareness of issues affecting Perth’s

biodiversity

- Consistently develop videos and visually

appealing content
- Target younger viewers

3. Collaborate with and promote member groups to

highlight their stories!

4. Continue to create longer form blogs and

newsletter-style outputs

We're looking for
community voices

Here’s what you can send to
media@bushlandperth.org.au

Stories
Wins and milestones
Issues and observations
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Bushland walks series

* Perth has so many great bushland walks, all of which have locals who know them very well!

Thank you!
Help us share

Perth’s local 6
bushland walks! g : 3
Do you have a favourite trail in your wﬁ Q

community?

Send us a message or email us:
™ media@bushlandperth.org.au
O Tag #BushlandWalks
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of KINGS PARK

“..the 230 species of native flowers
- always have something to show.
August to October brings swathes of (e R
donkey orchids and sun orchids.” e M R & oo RN



Activities conducted so far!

* Developed short-form videos with UBC Member
groups!

1. Cottesloe Coastcare

*  Summer watering system developed with the Town of Cottesloe

* Thankyou, Robyn Benken and Michael Ewing, for the support!

2. Friends of Mosman Park Bushland

* Ecological linkages FOMPB are creating across the suburb

* Thankyou, Sue Conlan, for being involved!

* Aimto develop these videos every couple of weeks
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COASTCARE

Volunteers Caring for our Coast
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Get involved!

If you would like to get involved, please
reach out!

Email: media@bushlandperth.org.au

Ph: 0427210102



mailto:media@bushlandperth.org.au
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